~ Shoppers World Brampton
53-acre, single-storey shopping centre.
RioCan acquired the late 1960s shopping

centre in 2000.
Strategic location at an evolving mobility hub

(existing Gateway Bus Terminal, and planned
Hazel

McCallion LRT stop).
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Shoppers World Brampton
* The Master Plan vision introduces new public
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Weston Park Development

Redeveloped by the Weston Park Baptist
Church in partnership with Castlepoint
Numa.

Integrates a new community hub with multi-
purpose community spaces and innovative
food-based ground floor retail.

Improved connections from Lawrence and
Weston to the existing UP Express Station.
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THE CURRENT STATE OF RETAIL

SHOPPING CENTRES ACROSS CANADA: BY CATEGORY AND SQUARE FOOTAGE

POWER CENTRE

OoTHER 2.7%

MIXED-USE 2.6%

CONVENIENCE

SUPER REGIONAL

REGIONAL \CIadl

COMMUNITY

NEIGHBOURHOOD

Source: CSCA

Square Footage (MSF)

Power Centre
Community
Neighbourhood
Regional

Super Regional
Convenience
Mixed-Use

Other
Total

193.2
181.5
113.9
52.8
92.2
33.2
18.9

19.2
664.8
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THE CURRENT STATE OF RETAIL

SHOPPING CENTRES ACROSS CANADA: NUMBERS OF MALLS BY PROVINCE

# of Malls
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THE CURRENT STATE OF RETAIL

CANADA RETAIL SALES: CONTRACTED IN 2020 BUT STRONG BOUNCE BACK IN 2021

% Growth

All Retail Sales
10.0%
8.4%
8.0%
6.0% 5-80/0

0,
4.2% 3.9%

40% 3.30A’
Average Growth 2.8%
2.2%
2.0% |_ 1.6% . 20"
1.2%
. 0.2%
0.0% — IIII

-2.0% 1.7%

-4.0%
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022F

Source: Statistics Canada / Moody'’s Analytics
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THE CURRENT STATE OF RETAIL

CONSUMER SPEND STARTING STRONG FOR SPRING: 32% ABOVE PRE-SHOCK 2019

% change from 2019 (pre-shock) levels

60

40

20

-20
Jan 21 Apr ‘21 Jul 21 Oct '21 Jan '22 Apr 22

Total spending (7 day average) — Total spending (28 day average)

Source: RBC Economic / Statistic Canada

m‘ CUSHMAN &
ik WAKEFIELD



N .
THE CURRENT STATE OF RETAIL

CANADIAN YOY RETAIL SALES: BY CITY / PROVINCE (MARCH 2022)

30%

20%

10%

% Change from Previous Year

British Vancouver Alberta Prairies* Ontario Toronto Québec Montréal Atlantic
Columbia Canada

0
0

0%

Source: Statistics Canada /J C Williams
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THE CURRENT STATE OF RETAIL
AVERAGE ANNUAL SAVINGS PER HOUSEHOLD IN CANADA SPIKES DURING PANDEMIC

$14,000 Highest income Canadians saved the most over the pandemic

% of excess savings accumulated, 2020 and 2021 in excess of 3 year pre-pandemic average

12,000
Households combined
for net savings of
10,000 $363-billion in °
2020 and 2021 mhiﬂ;im
: quintile 17%
Seconq ir)come
8,000 quintile
6,000 23% 16%
! Fourth income Third.in<.:ome
quintile quintile
4,000
2,000 |

0
'1999 ' 2001 ' 2003 ' 2005 2007 ' 2009 2011 ' 2013 @ 2015 2017 2019
Source: Statistics Canada, Globe & Mail
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THE CURRENT STATE OF RETAIL

CANADIAN E-COMMERCE SALES GROWTH SLOWING TO MORE NORMALIZED LEVEL

$Billions
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THE CURRENT STATE OF RETAIL

SUPPLY CHAIN REMAIN ACUTE FOR RETAILERS

Flexport OTI, # of days from cargo ready date to destination port departure

125 The cost of ocean container shipping has
leveled off below summer 2020 peaks—but is
still roughly 7 times pre-pandemic levels. And
though there have been signs of delivery

100 times easing, ocean shipping on all legs of the
journey from factory floor to destination port
departure are still taking twice as long as

75 before the pandemic.

There are reasons to expect supply chain

disruptions will ease. Backlogs at ports have
50 begun to clear. Consumer demand is still
expected to shift to services from goods as
COVID-19 restrictions ease. And the pace of
inventory re-stocking from pandemic-related
drawdowns should slow. But the ripple-effects
from disruptions tied to the Russian invasion
could lengthen that process.

25
Jul'19 Jan 20 Jul 20 Jan 21 Jul '21 Jan 22

Far East Westbound — Transpacific Eastbound

Source: Flexport, RBC Economics Research
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THE CURRENT STATE OF RETAIL

DECLINES IN NATIONAL OFFICE ATTENDANCE EFFECTING URBAN RETAIL

350,000

300,000

250,000

200,000

150,000

Population at Workplace

100,000

50,000

Calgary Downtown
BIA

Source: Environics Analytics / WorkPlaceNow

Both Montreal and Vancouver experience a
40% decline in 2021 compared to 2019—a
vast improvement for Montreal which had a
76% decline in 2020

Destination Centre- Downtown
Ville Montreal BIA Vancouver BIA

Il Dec-19 [l Dec-20 Dec-21

Downtown Toronto
BlAs

2020 vs 2019

Downtown
Fdmonton BIA

2021 vs 2019

Downtown Ottawa
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THE CURRENT STATE OF RETAIL

RETAIL CHAIN STORE CLOSURES FOR 2021 - MORE MODERATE THAT EXPECTED

Clair de Lune
Godiva

Peoples Jewellers
BMR

Liquor Depot

Hakim Optical

Frank & Oak

Watch IT!

Moore's

Koodo Mobile

IRLY Building Centres
Disney Store

Bizou / L'Accessoirie
Ardene

National Sports Centre
Coles

Stokes

Penningtons

Lole

Bell Stores

Safeway

La Senza

Mac's

The Source

GNC

11

Source: Retail IQ / Retailer Insider

Total Major Retail Chains Closures (Tracked): 221
Approx. SF: 1.125 MSF

m Number of Stores
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THE CURRENT STATE OF RETAIL

FASTEST GROWING CENTRES ARE SMALLER RESORT TOWNS: RETAIL OPPORTUNITY

Population growth, 2016 to 2021, %

Squamish, B.C.
Wasaga Beach, Ont.
Tillsonburg, Ont.
Canmore, Alta.
Kelowna, B.C.
Collingwood, Ont.
Woodstock, Ont.
Chilliwack, B.C.
Cowansville, Que.
Steinbach, Man.

Canada

Source: RBC Economic / Statistic Canada
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THE CURRENT STATE OF RETAIL

LAND SALES IN CANADA FROM 2019 TO 2021: WHO IS SELLING? ... WHO IS BUYING?

Land Sales. Seller and Purchaser, 2019-2021. Major Markels

... Land Sale Highlights: 2019 to 2021:
Builder & Deavelopar X '
- : . ' 1. The largest flow of money is from
I : : Government & Institition private investors to other private
| : : r investors
2. Government and institutions (school
’..r @ e & Daieione boards, universities, hospitals) are

much more likely to be buyers than

Private Invesior

| sellers.
= A — 3. Builders/developers are buying and
// | selling about equally; they buy largely
; . from private investors, then sell a big
- Private investor chunk to government/institutions.
IGD'.'Ernmen! S-inshitution

| User [

Source Cushman & Wakefield Research:
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Prediction for
Retall

Future of Retail ... Trends to Watch
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THE FUTURE OF RETAIL ...

PREDICTION: NEW PRIORITIES FOR THE SHOPPING MALL

SHOPPING
DISCOVERY & // ) COMMUNITY
RECREATION , b GATHERING
(S:E,:I)TP:F:'}'\‘; | {’ THE CENTER \
AS A HUB OF J
SHFPIR G \ DAILY LIFE f
DESTINATION

/
f
\ /
\

/
\o |
¥
FULFILLMENT /./ FOOD &

& LOGISTICS ™ ~ ENTERTAINMENT

OWNER / DEVELOPER OWNER / DEVELOPER
AS LANDLORD

AS "LIFESTYLE ARCHITECT"
Source: Brookfield Properties Report
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THE FUTURE OF RETAIL ...

PREDICTION: TENANT MIX WILL SHIFT TO MORE NON-RETAIL USES + FOOD

2020 2015

B Retail B Food Services B Non-Retail/Non-Food*

*Category includes businesses such as urgent care clinics, tax preparation, salons, gyms, arcades, etc.

Source: ICSC / Co-Star
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THE FUTURE OF RETAIL ...

PREDICTION: OMNI-CHANNEL IS THE FUTURE FOR PHYSICAL STORES

Occupancy costs trending higher

Located in industrial park

Located in heart of community

v

CRITICAL ROLE OF THE PHYSICAL STORE:

Customer acquisition

Physical store is a brand builder driving
sales across channels, and as brand
engagement for customers to touch, feel
and try on products

Source RioCan Investor Presentation 1Q 2022

Retailer
Showroom
Micro-fulfillment centre

Transactional centre

Physical store is a in-store revenue
generator and as a returns center,
reduces shipping costs and leads to
incremental in-store sales

44'&2—» In-store purchase
.B - Delivery from store

oty R, BOPIS & Curbside pickup
4@—£—> In-store return

Home Delivery

Last mile hub

Physical store is a distribution centre
reducing cost of last mile delivery as well
as congestion and carbon emissions from
truck traffic. Store as pickup centre also
leads to incremental in-store sales

ik WAKEFIELD



THE FUTURE OF RETAIL ...

PREDICTION: OMNI-CHANNEL IS THE FUTURE — CANADIAN EXAMPLES

Canadian Tire spending Walmart Canada Announces Willowbrook Centre
$3.4-billion over four Massive Fulfillment Centre Near Vancouver

years to expand Near Calgary as Part of Launches Unique Omni-
products, bolster Significant National Growth Channel Shopping
operations Initiative Experience

Source Globe & Mail / Retailer Insider
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THE FUTURE OF RETAIL ...

PREDICTION: UPBEAT ON REVENUE GROWTH FOR CANADIAN RETAILERS IN 2022

Most retail executives surveyed (77%) expect revenue to rise in 2022
and almost all (93%) are confident in their organization’s ability to hit its
growth targets. However, 40% expect margins to fall in 2022 and 37%

Retail executives' expectations for Expectations for year-over-year
feel they'll remain stable. P p y y

industry revenue growth in 2022 operating margin

54%
77%

expect revenues to rise

93%

are confident in their
organization's ability to hit
its growth targets

32% Higher
= 30%

i Stable
] 3g%

expect growth  expect growth of
up to 5% 5% or more

Lower

30%

FEFERPEP

Source Deloitte Canada — 2022 Canadian Retail Outlook
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THE FUTURE OF RETAIL ...

PREDICTION: BETTER EFFICIENCIES & TECHNOLOGY IN STORES

AR SRR

=

s ERAPP | OFFNED

Live streaming shopping
In-store digital tools such as smart navigation systems
Smart services

Robotics in-store

Smart shelves

Omnichannel approach, such as pick-up points

Cashierless payment and “just-walk-out” technologies

]} d
Qo>

CHiNELL EMKAUFEN!

Source Ebeltoft Group / JCWG — Retail Innovations 2022
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THE FUTURE OF RETAIL ...

PREDICTION: LONG LIVE THE AUTOMOBILE IN APOST COVID WORLD

Starbucks Says That When It Comes to SITE KEY DESIGN ELEMENTS  FACADE KEY DESIGN ELEMENTS
Expansion, Drive-Thru Only Is On The Menu pouble Drive-Thre G
Digital Menu Boards Red Light Band
. . . . . By-Pass Lane Silver Band
Coffee.Cham Was Most Prolific Signer of Retail Leases in 2020, But BumpOe Drive-Thru Red Canopy
Committed to Smaller Spaces Expediting Doors Wood Textured Panels
; Service Door Storefront Glazing

Kitchen Theatre (Optional)

Stucco Reveals

: " - Wi rr ]
< B
N
\ A
R

Front Red Canopy

Source: Co-Star / BK Design Group
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THE FUTURE OF RETAIL ...

PREDICTION: SHOPPERS WILL SHIFT MORE SPEND TO SECONDHAND PRODUCTS

Secondhand

Sustainable Fashion

Amazon Fashion

Off-Price

Rental

Subscription

Mid-Priced Specialty

Value Chains

Luxury

Fast Fashion

Department Stores

Source: thredUP

Less More

-3% 52%

-6% 43%

-17% . 37%
13% . 36%
-5% I 28%
-6% I 21%
-27% - 18%
-29% - 17%
-10% l 16%
-24% - 13%

-44% 9%

Responses represent buying intentions of consumers over the next 5 years

Top Resellable Categories and Brands

1. Bags

Gucci satchel

Louis Vuitton shoulder bag
Tory Burch backpack
Michael Kors leather satchel

Madewell leather bag

4. Boots

FRYE

Doc Martens
UGG

rag & bone

Cole Haan

2. Outerwear 3. Dresses
Patagonia jacket Anthropologie
Lululemon jacket Free People

Vince wool coat Madewell

Coach trench coat Diane von Furstenberg
Burberry coat Prada

5. Sweaters

Veronica Beard cashmere sweater
rag & bone turtleneck sweater

Coach wool sweater

Patagonia cashmere sweater

Everlane cashmere cardigan
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THE FUTURE OF RETAIL ...

PREDICTION: MORE RETAILERS WILL SELL INTO THE METAVERSE WORLD
~ “""':‘é-r' .y l

_}J.f;“"
i 1 -

I

1
\
LING ¢y
|
|

¥

K

Tiger Beer

With roughly 2.7 billion people playing games globally, there’s opportunity in digital retail. It’s all about Brand
Integration, Brand Expansion and Brand Expression ... And Making Money!

Source Stylus / Retail Brew
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THE FUTURE OF RETAIL ...

PREDICTION: REVIVAL OF EXPERIENTIAL RETAIL

L TheFRIENP S
Experience

7\‘(‘ .

Source Superfly X
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THE FUTURE OF RETAIL ...

... RETAIL IS NEVER A SINKING SHIP ... ALLABOARD!

Hong Kong is home to many
structural curiosities, and
among the quirkiest has got to
be the Whampoa — a shopping
| -y . mall shaped like a luxury cruise
WHAMPOA A A —— ship. Located in Hung Hom,

HONG KONG ' Kowloon, the concrete boat is
: part of a larger shopping arcade
named the The Wonderful
Worlds of Whampoa, which is a
complex of shops, restaurants,
and residential buildings.

Source theculturaltrip.com
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THANK YOU

©2022 Cushman & Wakefield ULC. All rights reserved. The material in thighoresentation has been prepared solely for information purposes and is
strictly confidential. Any disclosure, use, copying or circulation of this pres€ntation (or the information contained within it) is strictly prohibited, unless
you have obtained Cushman & Wakefield's prior written consent. The views expressed in this presentation are the views of the author and do not
necessarily reflect the views of Cushman & Wakefield. Neither this presentation nor any part of it shall form the basis of, or be relied upon in
connection with any offer, or act as an inducement to enter into any contfract or commitment whatsoever. NO REPRESENTATION OR WARRANTY IS
GIVEN, EXPRESS OR IMPLIED, AS TO THE ACCURACY OR COMPLETENESS OF THE INFORMATION CONTAINED WITHIN THIS PRESENTATION, AND
CUSHMAN & WAKEFIELD IS UNDER NO OBLIGATION TO@ SUBSEQUENTLY CORRECT IT IN THE EVENT OF ERRORS AND/OR OMMISSIONS.
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Oakridge Park, Vancouver
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Cloverdale, Toronto
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